


Style reigns supreme at the digs of 
three Chicago design stars

We peek inside the homes of a trio of tastemakers—an A-list 
store owner, a fi rst-rate aesthete, a fashion innovator—and get a 
brand-new take on working from home.
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ACES OF SPACE!



“I view my home like 
I view my wardrobe—
moods, seasons and 
the food I’m serving 
all infl uence how I 
accessorize it.” 

–Mary Jeanne Kneen

PARLOR PLAY
Beneath a Bill Henson photograph, 
vintage chairs covered in bold 
graphics create an unexpected 
reading nook.

SEE-WORTHY Clifford 
Smith’s oil painting in 
the dining room hangs 
opposite a window 
overlooking Lake 
Michigan. Kneen uses 
a Cristoff ice bucket 
as a vase.

CHANGE ARTIST Don’t 
call it a change dish! 
Dutch artist Hella 
Jongerius attached 
Nymphenburg’s hippo 
fi gurine inside one 
of their iconic bowls 
to reinterpret the 
everyday serving dish. 
Kneen fi lls hers with 
hors d’oeuvres or 
candy or uses it as a 
simple centerpiece.

A TREE GROWS IN 
RIVER WEST “The 
tree is lovely as part 
of a grouping in a 
centerpiece. It also 
looks beautiful alone 
on a side table,” says 
Kneen of a favorite 
Nymphenburg piece in 
her River West store. 
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RAY OF LIGHT 
Just because it holds 
a candle doesn’t 
mean it should! E.R. 
Butler candlesticks 
are elegant on their 
own, and gorgeous 
with candles, too. “I 
use them both ways,” 
Kneen says. She 
groups them in her 
store (near right in 
pumiced silver) 
and at home (far 
right on table in 
oxidized bronze). 
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MARY JEANNE KNEEN 
“It’s hard to work in my store—I just want to bring everything 
home with me!” says Mary Jeanne Kneen, owner of luxury 
housewares showroom Kneen & Co. in River West. And while 
there are similarities between her work space and her vintage 
Lincoln Park condo, the two are not without di! erences.
 “Everything in my home would be appropriate for the store,” 
says Kneen. " at is, except for the antiques. While Kneen & Co. is 
fi lled to the brim with clever and elegant designs from brands like 
Nymphenburg and Lobmeyr, at home Kneen expertly pairs those 
luxe wares with her own collection of antiques, matching items 

from di! erent provenances and eras. “I have a more European 
aesthetic, mixing things up and pairing in interesting ways. I do 
have some formal things, but the way they are arranged makes my 
house warm and welcoming.” 
 Kneen is dedicated to her art of arrangement—she’ll take an 
item to a client’s house to see how it feels in the space. And once it’s 
purchased? She encourages clients to use it, not store it. “If you’re 
investing in a great piece, then enjoy it,” says Kneen. She practices 
what she preaches—anyone at her table eats and drinks from the 
same pieces she sells at the store. “I won’t use anything but Lobmeyr 
crystal anymore; drinking out of it feels amazing,” she says.  
 “Luxurious items can bring joy to everyday life,” Kneen says. 
“Sure, a Hyundai can get you to the same place as a Mercedes, but 
it’s nowhere near the same experience.”

GLAM-A-ZONE 
Mary Jeanne 
Kneen in the living 
room of her Nate 
Berkus-designed and 
glammed-up Lincoln 
Park vintage condo. 
She often switches 
out decorative 
items (like the 
white Nymphenburg 
porcelain pieces seen 
here) to create a 
quick new look. 


